Environmental Policy

As a global leader in fashion, G-lll Apparel Group, Ltd. (“G-IlI”) is committed to advancing
sustainability within our corporation and across our value chain. G-lll understands its role
as a powerful and influential presence in the industry, with a diverse portfolio of over 30
owned and licensed brands. We strive to create a cleaner, more conscious future for the
fashion industry by embedding sustainability across our brands and business practices.

G-lll works by the following principles that guide our sustainability efforts.
Compliant with Laws & Regulations

G-Il is dedicated to full compliance with all environmental laws and regulations that apply
to our business operations on a local, regional, and national level. This includes those
related to chemical handling and safety, water discharge, air quality, greenhouse gas
emissions, and the disposal of waste and hazardous materials.

Reducing Negative Impacts

G-lll is dedicated to minimizing our negative environmental impacts beyond regulatory
requirements. We continuously seek new ways to consider sustainability in our product
designs, and we actively engage our supply chain to achieve improvements.

G-lll acknowledges the United Nations Sustainable Development Goals (SDG) and aligns
its sustainability initiatives with SDG 12, Responsible Consumption and Production, and
SDG 13, Climate Action.

Our primary focus areas are:

e Materials: Purchased materials represent our largest contributor to several
environmental impact areas. By selecting more sustainable materials, G-Il strives to
reduce these negative impacts. (SDG 12, SDG 13)

e Climate: We are working to minimize carbon emissions across our Scope 1,2 and 3
footprints in line with the Paris Agreement and climate science. (SDG 13)

e Distribution: We work with third-party logistics providers to improve efficiency in
transportation of G-lll products. (SDG 13)

e Waste: Through circular practices, we aim to reduce waste sent to landfills. (SDG 12)

Collaboration and Engagement

We believe that collaboration is key to achieving meaningful progress. As a company with a
diverse range of licensed brands, we understand the importance of working together while
also respecting the unique cultures, characteristics, and journeys of each of our brands.



We approach environmental responsibility by raising awareness among employees, and
through collaboration and strong relationships across our own brands, business groups,
and with customers, investors, supply chain partners, regulatory agencies, and industry
groups.

Continual Improvement and Innovation

We are committed to continually improving our environmental performance. This includes
periodically performing assessments of our operations and value chain activities to
evaluate the environmental impacts, risks and opportunities facing G-lll, and identifying
new opportunities for resource conservation, waste reduction, and other sustainability
initiatives. Our goal is to consistently advance our environmental practices and align them
with the highest industry standards for sustainability.

Reporting

As part of our commitment to seeking continual progress, we publish annual Corporate
Social Responsibility reports on our company’s website. In addition to topics such as
Governance and Philanthropy, these reports share G-lII’s key sustainability initiatives and
annual progress with our stakeholders.



